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This confidential presentation is intended only for limited use and benefit in determining whether they desire to express interest in an investment in the business described
herein. By receipt of this confidential presentation, you agree that this presentation and its contents are of a confidential nature. You further agree to hold and treat this
information in the strictest of confidence and not to disclose any of its contents to any other entity without prior written authorization or to use this presentation or any of its
contents in any fashion or manner detrimental to the interest of the Company. This presentation is not to be reproduced or revealed in any way.

No agreement to subscribe for securities in the Company will be entered into on the basis of this presentation or any information, opinions or conclusions expressed during
this presentation.

This confidential presentation is not a prospectus or other offering document under U.S. law or under any other law. It has been prepared for information purposes only. This
presentation contains general summary information and does not take into account the investment objectives, financial situation and particular needs of any individual
investor. It is not investment advice and prospective investors should obtain their own independent advice from qualified financial advisors who have knowledge of their
objectives, financial situation and needs.

Certain of the information contained in this confidential presentation may contain “forward-looking information”. Forward-looking information and statements may include,
among others, statements regarding the future plans, costs, objectives or performance of the Company, or the assumptions underlying any of the foregoing. In this
presentation, words such as “may”, “would”, “could”, “will”, “likely”, “believe”, “expect”, “anticipate”, “intend”, “plan”, “estimate” “potential”, “projected” and similar words and the
negative form thereof are used to identify forward-looking statements. Forward-looking statements should not be read as guarantees of future performance or results, and will
not necessarily be accurate indications of whether, or the times at or by which, such future performance will be achieved. Forward-looking statements and information are
based on information available at the time and/or management’s good-faith belief with respect to future events and are subject to known or unknown risks, uncertainties,
assumptions and other unpredictable factors, many of which are beyond the Company’s control. These risks, uncertainties and assumptions include, but are not limited to,
those described under “Risk Factors” in the Company’s Annual Report on Form 10-K for the year ended December 31, 2020. The Company does not intend, nor does the
Company undertake any obligation, to update or revise any forward-looking information or statements contained in this presentation to reflect subsequent information, events
or circumstances or otherwise, except if required by applicable laws.

This confidential presentation speaks as of July 1st, 2021. Neither the delivery of this presentation nor any further discussions by the Company or its representatives with any
of the recipients shall, under any circumstances, create any implication that there has been no change in the affairs of the Company since such date. The Company does not
intend, and does not assume any obligation, to update or correct any information included in this presentation.

DISCLAIMER
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Starting as a producer of tonneau covers for pickup trucks in the United States and Canada, Worksport has 
since evolved to position itself as an innovator in its space. Over the past 5 years Worksport has been 

working on its hybrid energy system named Terravis, a portable solar power generation system capable of 
forming personal microgrids for pickup trucks. Developing the technology that makes up the Terravis 

system is the first step in the Company’s strategy to increase its market share  through innovation in the 
automotive and clean tech sectors.

Worksport Ltd. was founded in 2011 with a passion for making products better, 
simpler, and more beautiful, bringing innovation to an innovation-less market.

Mission
Worksport aims to elevate today’s pick-up truck by creating  intelligent accessories that 
enhance and refine its practical capabilities, while innovating to meet the evolution of
pick-up trucks in the future. The goal of Worksport is to revolutionize the way we charge 
electric vehicles.

Vision
Re-defining what the pick-up truck accessory market looks like with the planned 
production of next-generation tonneau covers that will provide solar generated 
portable power, adding driving range to the forthcoming EV (Electric Vehicle) 
pickups and creating mobile microgrids.

Core Values
Responsibility: Build with smart strategy and innovative products 
Integrity: Deliver great quality & value
Innovation: Deliver new intriguing solutions to market
User-Driven Development: Become a brand to suit many lifestyles

WORKSPORT MISSION
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WORKSPORT TEAM

LEADERSHIP BUSINESS DEV / OPS ENGINEERING CREATIVE

Steven Rossi
CEO / President / Chairman

Chris Bernaudo
Marketing & Ops 
Consultant

Shweta Gangadeen
Accounting Admin

Steven Obadiah 
Business Dev Manager

Rafael Oliveira
Director of Engineering

Board 
of Directors (6)

Advisory 
Board (6)

Sarah St. Fleur
Content Manager

Anthony Hoover
Graphic Design Specialist

Frank Bernaudo
Production Consultant

Ajeethkumar
Angappan
SR. Industrial Engineer

Maharshi Parikh 
SR. Industrial Engineer

Karlmarx Periyasamy
JR. Industrial Engineer

Lorenzo H. Rossi
CEO & President of 
Terravis Energy
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BOARD OF DIRECTORS

Steven Rossi
CEO / Chairman

Having spent the past 16 years successfully 
developing companies in the  automotive industry, 
Steven’s ability to create  a vision, mastermind 
innovative products  and lead his team in strategy 
and execution  is the driving force behind Worksport.

Amb. Ned L. Siegel
Independent Director

Ambassador Ned L. Siegel, (Ret.) is the president of 
The Siegel Group, a multi-disciplined international 
business management advisory firm. From October 
2007 until January 2009, he served as the US 
Ambassador to the Commonwealth of The Bahamas, 
and he served on the Board of Directors of the 
Overseas Private Investment Corporation (OPIC) 
from 2003-2007.

Bill Caragol
Independent Director

Over 30 years of executive and director experience 
with growth stage technology companies, both 
publicly traded and private companies.  As the 
Managing Director of Quidem LLC, Bill focuses on 
business strategy, business development, mergers, 
acquisitions, and sales of businesses. 

Lorenzo H. Rossi
CEO & President of Terravis Energy

Over 25 years management experience in  
technology. Holder of B.A.; B.Ed; M.Ed. Founder of 
first ministry licensed E-learning HS Academy. 
Con.ED. H.S. Principal of the TCDSB for 20 years. 
Served as an Executive Director with Neotel, 
biometric firm traded on the TSX. Former Chair of 
Finance for the YCDSB with a budget of $600M. 
Director of Worksport since it’s inception.

Michael Johnston
CFO

Specializing in public company  operations, financial 
statements,  analysis and IFRS, Michael holds both  
Chartered Professional Accountant  (Canada) and 
Certified Public  Accountant (USA) designations.

Craig Loverock
Independent Director

A Chartered Professional  Accountant with over 24 
years’  experience in accounting and  finance roles in 
Canada, the United  States and England with both 
public  and private companies
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BOARD OF ADVISORS

Peter Goldstein
Public Markets Advisor

Peter Goldstein is a seasoned executive and entrepreneur 
with more than 30 years as a C-suite executive for public 
and private companies. An expert in navigating the ever-
changing climate of Wall Street, Goldstein has emerged as 
an international voice for the evolving industry and has 
successfully launched several highly innovative companies 
amidst today’s disruption and shifting investment practices.

Leigh Taggert
Intellectual Property

Partner and an intellectual property  litigation attorney with 
almost 30 years  of experience. He litigates patent,  
trademark, copyright, antitrust, and  trade secret matters 
throughout the U.S.  in federal district and appellate courts.

Eric Sosenko
Intellectual Property

Over 30 years of executive and director experience with 
growth stage technology companies, both publicly traded 
and private companies.  As the Managing Director of 
Quidem LLC, Bill focuses on business strategy, business 
development, mergers, acquisitions, and sales of 
businesses. 

Jonathan Loudon
R&D

25+ years of product development  holding over 35 patents 
and multiple  design awards. Principal of Swave Studios, a 
Toronto based innovation consultancy.

Sengkee Ahn
Strategic Advisor

A strategic advisor in corporate and investment banking, 
business and fiscal strategy, and investor relations. 
Currently serves as Managing Director and Head of Private 
Banking, National Client Group, Central & Western Canada 
for National Bank. Former CFO for one of the largest 
alternative nicotine companies in North America and former 
Senior Vice President of Corporate Development for a large 
cannabis company in Southwestern Ontario. 

Mike Timmons
Strategic Advisor

A strategic business leader and brand development 
executive experienced in guiding high performing teams 
while propelling multi-million-dollar revenue growth in the 
automotive accessory market. Held multiple VP positions at 
Truck Hero – assisting in more than 100 products including 
BedRug, which was awarded Best New Product by SEMA 
under his leadership.
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LAW ACCOUNTING DESIGN

MARKETING RESEARCH PARTNER

THIRD PARY ECOSYSTEM
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HISTORIC TIMELINE

2011 20222012 2013 2013 2014 2015 2016 2017 2018 2019 2020 2021

FOUNDED ACQUIRED

Idea for Terravis 
is hatched

Opened Buffalo 
Warehouse

10x increase 
in YoY revenue

Chinese Factory 
Opens

Created OEM partnerships with 
Atlis Motor Vehicles and 

Hercules Electric Vehicles

Reg A Started

March: PIPE

March 31: 
Reg A Completed

Aug 4: Nasdaq Uplist

Aug 17: New HQ

Major OEM
Partnerships 

to be 
announced…

Terravis 
System
in mass 

production

SC3 Launches

SC3Pro Launches

SC4 Launches

Q4 TC4 Launches
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Developer of a proprietary system using high 
efficiency solar panels that generate and store 
electricity in an integrated battery bank, called 

the Terravis System

TerraVis provides AC outlets and  can be used 
to re-charge the vehicle’s onboard battery 

systems as emergency

Terravis System 
Solar Generation & 

Portable Power Storage

Multi-channel distribution (Business-to-
Business and Business-to-Consumer) gives 

Worksport a competitive advantage over many 
of its competitors

Creation of eCommerce channel to offer wider 
margins on our products as well as greater 

accessibility to public

Diverse Marketing 
Channels

Led by a highly experienced senior 
management team with significant industry 

experience and  proven ability in the markets 
across the automotive, manufacturing and 

tech/marketing industries

Unmatched Executive 
Experience

Well-positioned to offer a highly differentiated, 
customizable product to consumers currently 
facing a stagnant market lacking innovation

Creation of Terravis Energy Inc. subsidiary to 
expand our product line specifically in the 

Sustainable Transportation subsector

Highly Differentiated 
Product Line

Holder of 15 patents and 20 trademarks, 
Worksport is constantly undergoing new 

research and development on its products to 
meet the demands   of various business and 

consumer needs

Innovative and  
Highly Patented 

Worksport operates exclusively in expanding 
markets such that even a fraction of the market 

share will grant Worksport with greater cash 
flows than ever before

Worksport’s lean operations and innovative 
nature allows it to compete with market-leaders 
in the automotive aftermarket accessory market 

as well as disrupt the infant charging station 
market

Market Opportunities 

INVESTMENT HIGHLIGHTS

https://sites.sema.org/market-research/pdf/100003_SEMA_Market_Report_2020.pdf
https://www2.deloitte.com/us/en/insights/focus/future-of-mobility/electric-vehicle-trends-2030.html
https://www.globenewswire.com/en/news-release/2021/05/18/2231200/0/en/Battery-Energy-Storage-Market-to-Hit-USD-19-74-Billion-by-2027-Increasing-Adoption-of-Electrical-Energy-to-Augment-Growth-Fortune-Business-Insights.html

https://sites.sema.org/market-research/pdf/100003_SEMA_Market_Report_2020.pdf
https://www2.deloitte.com/us/en/insights/focus/future-of-mobility/electric-vehicle-trends-2030.html
https://www.globenewswire.com/en/news-release/2021/05/18/2231200/0/en/Battery-Energy-Storage-Market-to-Hit-USD-19-74-Billion-by-2027-Increasing-Adoption-of-Electrical-Energy-to-Augment-Growth-Fortune-Business-Insights.html
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Number of  
Trademarks: 15

Number of  
Patents: 20

TM

New Developments &  New Innovations

INNOVATION & PATENTS

Worksport is built on innovation, whether those 
innovations be in Tonneau Cover UX 

enhancements or catalyzing the paradigm shift in 
how we view aftermarket accessories

Utilizing several patents, Worksport has created a 
second subsidiary – Terravis Energy Inc. – to 

specifically focus on sustainable and even 
disruptive technologies in the transportation sector
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Parent Company

o Sells and manufactures innovative products 
for the broader global Automotive Market

o Increases our market share within the 
tonneau cover market

o Builds differentiated products capable of 
penetrating current tonneau market

o Focuses on sustainable transportation, 
research, and disruptive technologies

o Bridges the gap between conventional ICE 
trucks of today and EV’s of tomorrow

o R&D-centric and working with the top 
minds at state-of-the-art research facilities 

TWO PILLARS OF WORKSPORT



AUTOMOTIVE  
ACCESSORIES 
& MANUFACTURING
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Tri-Fold Soft Covers

Quad-Fold Soft Covers

Tri-fold Tough Covers

Upcoming Covers

Aggressively priced and high  quality 
basic covers that undercut  the primary 

competitor

Major product enhancements to  
improve user experience and  

installation process

Legend:
In Production
Pre-Production

SC3 SC3Pro

SC4 SC4Pro

TC3 TC3Pro

TC4 SCX

PRODUCT PORTFOLIO
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Worksport differentiates itself from our competitors in the industry by designing and 
manufacturing a superior product, providing superior service and always working to 
make decisions with the customer in mind. From dealers and distributors to the retail 
customer, Worksport is building a company based on mutual respect for these various 

channels, maximizing the revenues for us and our selling partners. Worksport focuses on 
providing a premium product at excellent prices, building the brand to become a product 
the customer wants more than needs. A significant portion of the tonneau cover market is 
just sitting there for the taking, and we aim to capitalize on every opportunity to become 

the next leader. 

Worksport is now in a position, based on strong and growing B2B business,
to move into the B2C market and establish its own brand, associated with

innovation and the highest quality tonneau cover.

15

B2B Channels B2C Channels

Future selling
with unique 

products
Currently selling

with distributor
conflicts

Peragon / Access /Truck 
Covers / Steffens

Currently selling
with success

MARKET CHANNELS
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Pickups on the 
road as of 2020

Pickup trucks sold in 2019
(11M sold in 2020)

Pickup trucks expected to 
make up 82% of all light 
vehicles sold by 2028.

EV’s expected to secure 32% market 
share for new cars sales by 2030 

Pickups are the largest segment 
for the specialty-equipment 

industry, accounting for 31% of 
retail sales

Size of the specialty 
equipment industry 

Tonneau cover 
market size 

(not including OEM sales)

Energy storage market
expected to reach USD 

$19.74B in 2027

16

MARKET SIZE

https://sites.sema.org/market-research/pdf/100010_SEMA_Light_truck_Snapshot_Report_2021.pdf
https://sites.sema.org/market-research/pdf/100010_SEMA_Light_truck_Snapshot_Report_2021.pdf
https://www2.deloitte.com/us/en/insights/focus/future-of-mobility/electric-vehicle-trends-2030.html
https://sites.sema.org/market-research/pdf/100010_SEMA_Light_truck_Snapshot_Report_2021.pdf
https://sites.sema.org/market-research/pdf/100003_SEMA_Market_Report_2020.pdf
https://sites.sema.org/market-research/pdf/100003_SEMA_Market_Report_2020.pdf
https://www.globenewswire.com/en/news-release/2021/05/18/2231200/0/en/Battery-Energy-Storage-Market-to-Hit-USD-19-74-Billion-by-2027-Increasing-Adoption-of-Electrical-Energy-to-Augment-Growth-Fortune-Business-Insights.html

https://sites.sema.org/market-research/pdf/100010_SEMA_Light_truck_Snapshot_Report_2021.pdf
https://sites.sema.org/market-research/pdf/100010_SEMA_Light_truck_Snapshot_Report_2021.pdf
https://www2.deloitte.com/us/en/insights/focus/future-of-mobility/electric-vehicle-trends-2030.html
https://sites.sema.org/market-research/pdf/100010_SEMA_Light_truck_Snapshot_Report_2021.pdf
https://sites.sema.org/market-research/pdf/100003_SEMA_Market_Report_2020.pdf
https://sites.sema.org/market-research/pdf/100003_SEMA_Market_Report_2020.pdf
https://www.globenewswire.com/en/news-release/2021/05/18/2231200/0/en/Battery-Energy-Storage-Market-to-Hit-USD-19-74-Billion-by-2027-Increasing-Adoption-of-Electrical-Energy-to-Augment-Growth-Fortune-Business-Insights.html
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• Poised for growth, bringing better 
solutions to a growing Tonneau Cover
market lacking innovation

• Working with top minds from Ontario 
Tech University to improve our 
existing technologies as well as 
identify additional avenues for 
innovations in transportation

• Smaller size and leaner operations than 
market leader has cut overhead costs and
increased profit margins while maintaining 
quality and craftsmanship

• Innovations in product design to mitigate 
shipping difficulties – reducing freight 
expenses and further increasing product 
margins

17

INNOVATION

• Our current product line has a clear 
path to revenue growth based on 
historically successful channels for 
ourselves and our competitors

• Domestic production aims to fulfill 
the high demand of Private Label 
partners, of which Worksport has 
more than ever

CHANNELS

MARKET OPPORTUNITY

COST

• With many of the  conventional tonneau 
cover designs already patented, the  
barrier to entry into the market is high and 
has discouraged  alternatives

• Proliferation of patents aims to raise 
barrier to entry behind Worksport’s trail

PATENTS
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One company (Truck Hero) monopolizes conventional products (Over 90%),
owning 13 of the 16 tonneau cover brands in the USA. However, their products 

lack innovation. The market is hungry for an alternative supplier.

Worksport has had significant growth since 2019 and this market is primed 
and ready for the next market leader. Worksport is ready to step up into being 
that leader.  As an innovator, Worksport plans to redefine tonneau covers and

expand the current market, forging a new path.

Steffens 

Access 

WorksportTM

Truck Covers USA 

Peragon

18

MARKET COMPETITION



CLEANTECH  
& ENERGY STORAGE
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Worksport’s really excited about the Terravis system, capable of charging much 
anticipated and forthcoming EV-Pickup Trucks. To start, the Terravis can provide 
up to 30%, or more, of the power needed for the average daily commute.

We are currently working with EV Truck manufacturers for the purpose of 
developing and integrating Terravis into their designs.

With the onset and adoption of EV’s comes tomorrow’s problem – where is the 
power coming from? Worksport’s Terravis Solis and COR endeavour to be the 
answer. We believe this positions Worksport as an attractive investment in a 
growing and dynamic market.

The Terravis is much more than what meets the eye; designed to be the world’s 
first fully modular truck bed cover system, a myriad of accessories can be mounted 
and used for different jobs, large and small and by a range of pickup truck owners. 
We have cargo dividers and storage bags for the weekend warrior. We have 
mounts and racks for the job site contractor. We have support for speakers, 
coolers, and grills for our tailgating friends.

Unlike most consumer goods, the Terravis system is not just a single sale unit but 
also a system where customers continue to purchase accessories to fit their 
evolving lifestyle, from more batteries to tool bags and storage chests. Terravis
provides a revenue model that is unlike that of any automotive accessories brand 
before us.

Lastly, with Worksport’s Terravis Solis & COR battery system’s expected release in 
late 2021, we are catering to a whole new market. We plan to offer the Terravis
system through both our B2B and B2C market channels.  Our accessories aim to 
bring innovative utility to truck beds but will provide a source for off-grid power 
without range or plug anxiety.

TERRAVIS ENERGY
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Providing consumers with 
the power to harness 
energy directly from the 
sun, store it on their 
trucks, and access it 
comfortably in their hands

THE TERRAVIS SYSTEM
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MODEL VARIATIONS

MEDIUM PICK-UP BED 
SIZE +76.1 kWh BATTERY

10 % of range (≈30 𝑚𝑖𝑙𝑒) in 12 
hours.

In 6 hours of charging with 650 W 
tonneau cover approximately 15 
𝑚𝑖𝑙𝑒 (≈24 𝑘𝑚) range is achievable

● Tonneau cover capacity – 650 W
● EV range – 300 mile
● 10% of battery charging with tonneau

cover time

76.1kW h) / (650W) × 10% = 11.7 ≈ 12 hrs

CHARGING TIME

LARGE PICK-UP BED 
SIZE +76.1 kWh BATTERY

10 % of range (≈30 𝑚𝑖𝑙𝑒) in 10 
hours.

In 6 hours of charging with 800 W 
tonneau cover approximately 18 
𝑚𝑖𝑙𝑒 (≈29 𝑘𝑚)  range is achievable

● Tonneau cover capacity – 800 𝑊
● EV range – 300 𝑚𝑖𝑙𝑒
● 10% of battery charging with tonneau

cover time

(76.1kW h) / (800W) × 10% = 9.5 ≈ 10 hrs

CHARGING TIME

MEDIUM PICK-UP BED 
SIZE +99.8 kWh BATTERY

10 % of range (≈30 𝑚𝑖𝑙𝑒) in 15.5 
hours.

In 6 hours of charging with 650 W 
tonneau cover approximately 11.6 
𝑚𝑖𝑙𝑒
(≈18.6 𝑘𝑚) range is achievable.

● Tonneau cover capacity – 650 𝑊
● EV range – 300 𝑚𝑖𝑙𝑒
● 10% of battery charging with tonneau

cover time

(99.8kW h) / (650W) × 10% = 15.5 hrs

CHARGING TIME

LARGE PICK-UP BED 
SIZE +99.8 kWh BATTERY

10 % of range (≈30 mile) in 12 
hours.

In 6 hours of charging with 650 W 
tonneau cover approximately 15-
mile (≈24 km) range is achievable

● Tonneau cover capacity – 800 𝑊
● EV range – 300 𝑚𝑖𝑙𝑒
● 10% of battery charging with tonneau

cover time

(99.8kW h) / (800W) × 10% = 12.5 hrs

CHARGING TIME
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The Terravis COR battery technology allows power from the SOLIS solar cover to be stored in modular battery packs. The System is capable 
of storing up to 6 kilowatts (kW) of energy with larger bed sizes and is easily transported in the truck’s bed using the Terravis mounting 

system. The COR is able to expand indefinitely when not being used in conjunction with the trucks mounting system.

With our Terravis COR battery, we immeasurably expand our market potential. What’s exciting about “COR” is that it will also be a 
standalone consumer product. Our unique battery system will not be limited to only truck owners.

Once one of our batteries has run out of charge, simply exchange your depleted battery with a fully charged replacement battery. Purchase 
as many spare batteries as you need.

• Has a built in LED battery level 
indicator

BATTERY LEVEL: 

LED LIGHT SETTINGS: 

PLUGS 

• Day Light Low
• Flashing Red

• Off
• Day Light Bright

• 4x USB-C
• 1x 12V DC

• 4x AC
• 4x USB-A

TERRAVIS COR
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ITEM SPECIFICATIONS REMARK

48V ~ 80V INPUT

20A (800W MAX.)

48V OUTPUT TO DC BUS

BATTERY
PACK

CHARGE 
CONTROLLER

DC BUS

NET WEIGHT ESTIMATION
INVERTER 6KG / BATTERY 10KG

EXPLANATION

TERRAVIS COR SPECIFICATIONS

48V DC

CELL TYPE

CELL ASSEMBLY

SINGLE BATTERY CAPACITY 

OUTPUT VOLTAGE DISCHARGE

CURRENT

MAX. DISCHARGE CURRENT 

CHARGE CURRENT

MAX. CHARGE CURRENT

LITHIUM ION 13S11P

1534Wh (48.1/31.9 Ah)

39V ~ 54.6V

50A

60A

20A

40A

SOLAR MPPT CHARGER

ICR18650 3.6V 2Ah

TOTAL 143 CELLS

EXTERNAL BATTERY 1534Wh

• Inverter can be combined with any battery pack for a full function unit.
• When there are external batteries in parallel, internal battery is the main DC power source to inverter.
• The charging system will charge the internal battery at first and the other external battery one by one.
• Battery can be charged by solar panel and AC/DC charger / adaptor.

TO INVERTER CIRCUIT



Q4 2021 25

Size
• Market Size: $862.4M USD, 2019

• CAGR 8.25%, 2020-2027
• Fastest growing market segments:

• Hard Tonneau Covers
• Aftermarket Application
• North American Region

https://www.verifiedmarketresearch.com/product/tonneau-covers-consumption-market/
https://www.marketwatch.com/press-release/pickup-truck-market-size-in-2021-32-cagr-with-top-countries-data-high-demand-business-scenario-market-size-share-growth-insights-industry-analysis-trends-and-forecasts-report-2026-2021-08-06
https://www.marketsandmarkets.com/Market-Reports/portable-power-station-market-23592113.html
https://www.sunrun.com/sites/default/files/Surun-Homeowner-Survey-2020-Final.pdf
https://www.achrnews.com/articles/129079-why-home-standby-generators-are-needed

TONNEAU COVERS PICK-UP TRUCKS PORTABLE POWER STATIONS HOME OWNERS

Size
• $166,210M USD, 2021

• CAGR 3.2%, 2021-2026
• 56M pickup trucks on the road, 2020

• 11M sold in 2020
• Expanding market with 82% of 

light vehicles sold by 2028 
expected to be pickup trucks

Size
• $358M USD, 2021

• CAGR 6.7%, 2021-2026
• Fastest growing market segments:

• Lithium-Ion Technology
• Off-Grid Application
• North American Region

Size
• 121M Households, 2019

• 12.2M new homes, 2018-2028
• Median household income: $63k

• Annual cost savings of an Terravis 
Microgrid: unknown until further 
testing

TERRAVIS SYSTEM MARKET SIZE

Penetrability
• Market is highly consolidated and 

lacks innovation

Penetrability
• Electric pickup truck market in its 

infancy
• OEM partnerships to ensure 

dependable revenue streams with 
large volumes

Penetrability
• Existing batteries are not modular in 

design
• System Integrators more easily 

penetrate this market

Penetrability
• Roughly 3% of USA homeowners 

own a standby generator
• Yet 38% of USA homeowners 

expressed interest in battery power 
for their homes to safeguard against 
power uncertainty

https://www.verifiedmarketresearch.com/product/tonneau-covers-consumption-market/
https://www.marketwatch.com/press-release/pickup-truck-market-size-in-2021-32-cagr-with-top-countries-data-high-demand-business-scenario-market-size-share-growth-insights-industry-analysis-trends-and-forecasts-report-2026-2021-08-06
https://www.marketsandmarkets.com/Market-Reports/portable-power-station-market-23592113.html
https://www.sunrun.com/sites/default/files/Surun-Homeowner-Survey-2020-Final.pdf
https://www.achrnews.com/articles/129079-why-home-standby-generators-are-needed
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TERRAVIS SYSTEM MARKET OPPORTUNITY

BROAD APPLICATIONS

• Technology can be applied to greater and broader markets

• Power + Hydrogen Systems

• Micro-Macro Grids

• Personal Hydrogen Fuel Cells

• Exists between tonneau cover, solar panel, and portable power station markets

• Each of these markets are currently expanding

• As a system integrator, Terravis System more-easily penetrates energy 

generation and storage markets

• Our patents and trademarks heighten barriers of entry for future entrants

UNIQUE MARKET POSITION
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B2B Channels B2C Channels

TERRAVIS SYSTEM COMPETITION

Terravis Competitive Advantages
• Able to utilize more conventional B2B 

Channels
o Allows fast go-to-market timeline 

in a still-growing market with no 
solidified front-runner

o Swappable battery technology 
allows wider professional and 
productive applications

• Mobile Power Generation Station
o Ability to charge portable battery 

with clean energy while driving, 
anywhere

• Modular purchasing of batteries 
allows consumers to store as much 
energy as they need

• Hot Swap Technology allows constant 
power supply without interruption –
significant for medical and military 
operations

• System integrators have less difficulty 
penetrating markets
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THE PROBLEM
• Our reliance on the existing grid infrastructure 

across North America is dangerous
o Power demand is increasing
o Grid is susceptible to environmental damage

• Current EV solutions largely relocate the source 
of pollution from the exhaust of an ICE engine to 
the smokestack of a power plant

THE SOLUTION
• Remove dependence on grid for transportation
• Create electricity through Hydrogen Powered 

Fuel Cells directly in the charging station, itself

NPEV DC FAST CHARGER
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Size
• 150,000 Fueling Stations in USA
• 127,588 of which are convenience 

stores
• Less than 5% owned by oil refiners

REFUELING STATIONS

ELECTRIC VEHICLES

CHARGING STATIONS

Size
• Market Size: $171.26B USD, 2020

• CAGR 33.6%, 2020-2027

Size
• Market Size: $15.42B USD, 2020

• CAGR 37.51%, 2021-2028
• Fastest growing market segments:

• Super Charging Technology
• Level 2 Charging (240 V) Level
• APAC Region

Penetrability
• New market with incredible 

expected growth
• Includes heavily-financed 

competitors
• NPEV is unique among competing 

products and offers a potentially 
disruptive solution to EV charging

https://www.api.org/oil-and-natural-gas/consumer-information/consumer-resources/service-station-faqs
https://www.mordorintelligence.com/industry-reports/electric-vehicle-market
https://www.globenewswire.com/news-release/2021/05/11/2227050/0/en/Electric-Vehicle-EV-Market-Worth-2-495-4-Billion-by-2027-Growing-at-a-CAGR-of-33-6-From-2020-Exclusive-Report-by-Meticulous-Research.html
https://www.globenewswire.com/en/news-release/2021/08/18/2282367/0/en/Electric-Vehicle-Charging-Station-Market-worth-USD-142-47-Billion-by-2028-registering-a-CAGR-of-37-51-Report-by-Market-Research-Future-MRFR.html

NPEV MARKET SIZE

Penetrability
• Currently facing low profit margins
• High margins on hydrogen 

incentivizes gas stations to 
implement our charging stations

https://www.api.org/oil-and-natural-gas/consumer-information/consumer-resources/service-station-faqs
https://www.mordorintelligence.com/industry-reports/electric-vehicle-market
https://www.globenewswire.com/news-release/2021/05/11/2227050/0/en/Electric-Vehicle-EV-Market-Worth-2-495-4-Billion-by-2027-Growing-at-a-CAGR-of-33-6-From-2020-Exclusive-Report-by-Meticulous-Research.html
https://www.globenewswire.com/en/news-release/2021/08/18/2282367/0/en/Electric-Vehicle-Charging-Station-Market-worth-USD-142-47-Billion-by-2028-registering-a-CAGR-of-37-51-Report-by-Market-Research-Future-MRFR.htm
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https://usafacts.org/articles/how-many-electric-cars-in-united-states/
https://www.statista.com/statistics/416750/number-of-electric-vehicle-charging-stations-outlets-united-states/
https://atlaspolicy.com/wp-content/uploads/2021/04/2021-04-21_US_Electrification_Infrastructure_Assessment.pdf

NPEV MARKET OPPORTUNITY

EXCELLENT TIMING TO PENETRATE MARKETS

• 1.4 million plug-in electric vehicles have been sold since 2010 in USA
• Currently 40,582 charging stations and 97,589 charging outlets in USA

• A third of these are in California
• Compared with 900,000 gas station pumps (assuming only 6 pumps 

per gas station)

NPEV TECH IS DISRUPTIVE

• Hydrogen is less expensive than electricity from grid
• Assuming electricity costs $0.13 per kilowatt-hour, charging an EV with 

200-mile range costs $9
• No reliance on grid

• Can be set up anywhere – far from metropolitan areas
• Easy installation

• Actual, clean energy

https://usafacts.org/articles/how-many-electric-cars-in-united-states/
https://www.statista.com/statistics/416750/number-of-electric-vehicle-charging-stations-outlets-united-states/
https://atlaspolicy.com/wp-content/uploads/2021/04/2021-04-21_US_Electrification_Infrastructure_Assessment.pdf
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39%

22%

19%

9%

5%

4% 2% 0%
0% 0% ChargePoint

Unaffiliated

Tesla

Blink Network

SemaConnect Network

EVgo

Greenlots

OpConnect

AeroVironment Network

EVConnect

Types of charging stations
• Level 1

• Typically comes with EV at 
purchase

• Plugs into standard 120 Volt, 20 
Amp circuit wall outlet

• Delivers 1.4 kW
• Level 2

• Best for everyday charging
• Can be used in newer homes
• Most common type of charging 

station
• Need a 208-240 Volt, 40 Amp 

circuit
• Delivers 6.2-7.6 kW

• Level 3 / DC Fast Charging
• Fastest option but can negatively 

impact battery performance and 
durability due to heat

• Best for charging during extended 
road trip

NPEV COMPETITION

• Relatively 
consolidated 
market with 
ample room for 
penetration

• Large portion of 
public charging 
networks are 
unaffiliated with 
leading 
competitors

• Poised for 
change as 
market grows 
and disruptive 
technologies 
are introduced

https://www.myev.com/research/interesting-finds/is-dc-fast-charging-bad-for-your-electric-car
https://afdc.energy.gov/stations/states
https://evadoption.com/ev-charging-stations-statistics/

https://www.myev.com/research/interesting-finds/is-dc-fast-charging-bad-for-your-electric-car
https://afdc.energy.gov/stations/states
https://evadoption.com/ev-charging-stations-statistics/
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Using existing designs to build 
Worksport in NA market as an

alternative to presently monopolized 
SME aftermarket.

Timeframe
Q4, 2021

• Set up factory

• Launch eCommerce Platform

• Pre-orders for SOLIS solar cover
& COR energy storage system

(ESS)

• Pre-production prototype of
Solis and COR 

What Needs 
Additional 

Investment?
▼

Sales and marketing
▼

R&D for Intellectual 
property

▼
Investor relations

▼
Increased 

manufacturing 
capacity

What are the
Results?

▼
Expedite growth

▼
Brand building

▼
B2C sales

Innovating new products that do not 
currently exist in the pick-up truck 

accessories market.

Timeframe 
Q1-Q3, 2022

▼
• Increase marketing spend &

demand 

• Grow B2C Funnels; increase sales &
conversions, lower spend

• Terravis Solis & COR system to be
in full production and commercially 

available

• Upward revenue trend expected

• Backfill with B2B, Military,
Healthcare, Global Sales Efforts, 
mainly with the Terravis system

• Upscale production: Plan US based
manufacturing plant & bi-costal

distribution facilities

Recognized by the consumer as the go-
to brand for innovative thinking around 
the pick-up truck platform. Transition to 

becoming Tier 1 OEM manufactured 
option.

Timeframe 
Q4, 2022 

• Begin prototypes of next-
generation solar covers and energy 

storage systems

• First Hydrogen Fuel Cell / NPEV
system to be in final stages

33

?

EXPECTED TIMEFRAME
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PRE-ORDER CAMPAIGN

On September 21st, 2021, Worksport 
launched the Terravis System preorder page

Management believes the pre-order 
campaign will demonstrate large consumer 
interest in our covers allowing the Company 
to better prepare for what's to come, 
mitigating unnecessary expenses as we grow
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Tonneau Covers

Marketing
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SALES AND MARKETING STRATEGY

B2B
• Strengthened our Private Label Partnerships
• Increased production will allow Worksport to 

properly stock its existing distributors as well as 
attract new ones

• Tonneau cover and aftermarket accessory 
distributors
o Terravis System is most significant innovation 

in Tonneau cover market in recent history
• Transportation companies

o Terravis technology is applicable beyond only 
pickup trucks

• EV manufacturers
o Can integrate Solis into EV trucks to increase 

mileage
B2C
• eCommerce platform to allow us to 

capitalize on demand while earning 
higher margins per sale

Terravis System
B2B

B2C
• eCommerce platform to allow us to 

capitalize on demand while earning 
higher margins per sale

• Gas Station / Convenience Store Chains
o Hydrogen costs less than grid electricity and 

gasoline
o Gas stations currently face thin margins

• Businesses with Large Parking Facilities
o Parking Garages
o Malls
o Corporate Campuses
o Apartment Complexes

NPEV
B2B

B2C
• Directly Manage

o Higher cost to business, higher 
margins for Terravis Energy

o Worksport replaces hydrogen tanks 
and manages system issues

o Provides recurring income
• Lease

o Removes upkeep and maintenance 
liability from Terravis Energy

o Provides recurring income from lease 
and possible service contracts

• Sell
o Upfront revenue
o Zero liability for Terravis Energy
o Possible service contracts

B2B

• Direct marketing to B2B dealers, to  pull sales 
through distribution partners  (store visits, 
mail, phone room, etc)

• National tradeshow exhibits
• Print & Digital Trade Publications

B2C

• Micro/Nano influencer marketing (online)
• Adwords/Online advertisement
• Rich media assets (growing video library)
• Word of mouth & Referral Network
• Customer tracking and re-targeting
• Amazon/eBay/Wal-Mart
• Social media advertising
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(1) Figures as of March 31, 2021.  Excludes shares and warrants issued to Leonite Fund I LLC pursuant to the Company’s 
May 2021 PIPE. Weighted average exercise price of the outstanding warrants is $0.20 (pre-split) or $4.08 (post-split)

Worksport Ltd.  Condensed Consolidated Income Statement – USD ($)

Six Months ended
June 30, 2021

Six Months ended June 
30, 2020

Net Sales $193,889 $107,129

Cost of Sales 197,554 85,894

Gross Profit (3,665) 21,235

Total Operating Expenses 1,800,717 278,967

Net Loss (2,035,178) (344,451)

Worksport Ltd.  Condensed Consolidated Balance Sheets – USD ($)

Six Months
Ended 30-Jun-21

Fiscal Year 
Ended 31-Dec-20

Cash and Cash Equivalents $12,266,597 $1,107,812

Total Assets 14,415,674 1,902,152

Total Liabilities 1,883,568 1,732,677

Total Stockholders’ Equity 14,415,674 169,475

Worksport Ltd. Capitalization Table (1)

As of October 14, 
2021

As of March 31, 
2021

Shares Issued & Outstanding 16.83M 11.10M

Shares Issuable Underlying Conv. Notes 0 282,798

Shares Issuable Underlying Warrants 7.72M 4.41M

Total 24,552,411 15,789,775
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FINANCIAL OVERVIEW
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